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Key events in 2018

Acquisition of Lawrence David in September 2018
- incorporation into the Group

Real estate purchase in Italy

Signing a contract with a consortium of three banks for co-
financing the Group's ongoing operations and investment projects

Implementation of the Management by Objectives (MBO) programme
within the organisation

Completion of the KTL project at the plant in Wieluh — process launch

Fulfilling the conditions for the permit of the £6dz Special
Economic Zone (up to a maximum of 45 million) and obtaining a
decision on investment support up to 35%

Implementation of the new product family M4 — Curtain Master
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Significant events impacting 2018 results

New Managing Director at Fruehauf

Rising costs of raw materials

Increased wages

Decrease in operational efficiency due to
high employment turnover -
Implementation of new employees

Launching new investments (temporary
cost increase)

Increased operating costs related to the
paint shop fire

Settling transaction costs related to the
acquisition of Lawrence David

Recognized assets from the investment
premium






Key data for

FY 2018

Volume

Revenues

EBITDA

EBITDA Margin

EBIT

EBIT Margin

Net profit

Net margin

15 109 ea.

1597.2 M PLN

116.1 M PLN

7.3 %

89.0 M PLN

5.6 %

83.4 M PLN

5.2 %

18 396 ea.

2068.3 M PLN

129.8 M PLN

6.3 %

96.1 M PLN

46 %

71.0 M PLN

34 %

WIELTON
GROUP

Sales revenues over PLN 2 billion
(an increase of 29.5% vyly).

EBITDA profit of PLN 129.8 million
(an increase of 11.8% vyl/y)

EBIT with a profit of PLN 96.1 million
(an increase of 8.0% yly)

Net profit amounting to PLN 71.0 million
(a decrease of 14.9% yly)



Sales

Sales and revenues

+218% 1839
15109
+71% 4.859
Poland 4535 .170
+28.0%
Abroad

FY 2017 FY 2018

Structure [%0]

73,6%

Poland Abroad

FY 2017

Sales revenues

+29509, 20683

1597.2 506.0
+12.2%

Poland 4511

+36.3%

Abroad

FY 2017 FY 2018

. . FY 2018

24.5% 75.5%

Poland Abroad

WIELTON
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Sales of 18,396 units (an increase of 21.8% yl/y)

Foreign sales - over 73% of the total volume (an
increase of 3.6% yly)

Revenues from foreign sales nearly PLN 1.6 billion
(an increase of 36.3% yly)

Higher revenues as a result of:
« organic growth (+ 76.6%)

* acquisition (+ 23.4%, PLN 110 million)



Market share
Poland

Market share

based on vehicle registrations
FY 2018

Market size
FY 2018
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Sales
Wielton on the Polish market

Sales Product sales revenues

4 859

4535 7% 461.1

419.8 +9.8%

26,120

Market increase of 9.6% yl/y to 26,120 units

Market share of 15.5% with 4,038 units

FY 2017 FY 2018 FY 2017 FY 2018

Sales increase of 7.1% y/y with 4,859 product units

Revenue increase of 9.8% y/y to PLN 461.1 million



Market share
France

Market share

based on vehicle registrations
FY 2018

Market size
FY 2018
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Sales
Fruehauf

Product sales revenues
Sales

5352 577.3 627.6
+8.7%

5020 +6.6%

27,979

Market increase of 14.4% yly to 27,979 units

Market share of 18.3% with 5,118 units

FY 2017 FY 2018 FY 2017 FY 2018

Sales increase of 6.6% y/y with 5,352 product units

Revenue increase of 8.7% y/y to PLN 627.6 million
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Market share Sales
Italy Viberti

Market share Sales Product sales revenues

based on vehicle registrations

FY 2018
FY 2017 5.2%
No.

Market size

882

-16.1% 740 85.0 755
-11.2% :

FY 2018

15,803

FY 2018

FY 2017 FY 2018 FY 2017

Market decrease by 14.4% yl/y to 15,803 units Sales decrease by 16.1% y/y with 740 units

Market share of 4.8% with 754 units Revenue decrease by 11.2% y/y to PLN 75.5 million
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Market share Sales
. * . . .
Russia Wielton Russia on the Russian market
Market share Sales Product sales revenues
based on vehicle registrations
1758 +12.2% 1972 188.9
155.0 +21.9%
FY 2018
FY 2017 2.9% 8
No.
Market size
FY 2018
33’ 195 FY 2017 FY 2018 FY 2017 FY 2018
*sales to Russian market — not only Wielton Russia
Sales increase 0f12.2% y/y with 1,972
product units Ranks 5" among all European producers
In Russia.
Market increase of 22.2% yly to 33,195 units Revenue increase of 21.9% yly to
PLN 188.9 million Ranks 8" among all producers, including
- - Sales of tipper bodies is not local brands
0
Market share of 3.0% with 1,003 units included in the registration statistics

(828 units).
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Market share Sales
Germany Langendorf
Market share Sales Product sales revenues
based on vehicle registrations
1099 . 234.5
1025% *7-2% 196.0
+19.6%
Fy 2017 L7% NoO.
Market size
FY 2018
51 ) 775 FY 2017 FY 2018 FY 2017 FY 2018
*pro forma of sales and revenues for FY2017 Geographical sales structure [%]
Abroad Germany

Sales increase of 7.2% y/y with 1,099
product units

a3 1099
Sales by

Market share based on registrations - Revenue increase of 19.6% y/y to PLN Langendorf 579
234.5 million FY 2018

1.4% with 746 product units

Foreign sales: 43.0%



Market share
Great Britain

Market share

based on vehicle registrations

FY 2017 9,0%

Market size
FY 2018
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Sales |
Lawrence David

Sales Product sales revenues

4 093" 379.4*

3 518* . +19.7%
*16.3% 1194 402018 316.9° 101.5 4Q2018

23,666

Market size: 23,666 units

Market share of 10.3% with 2,433
registered products (data for the period of
January through December)

FY 2017 FY 2018 FY 2017 FY 2018

* pro forma of sales and revenues for FY 2017 and FY 2018

Sales: 1,194 product units in Q4

Revenue of PLN 101.5 million for Q4
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Structure of product portfolio

FY 2017 FY 2018 FY 2017 FY 2018 FY 2017 FY 2018 FY 2017 FY 2018 Q4 2018*

*3.5% - percentage of all Last Mile
products sold by Lawrence David
in 2018 in relation to the total sales
of the Wielton Group

FY 2017 FY 2018 FY 2017 FY 2018 FY 2017 FY 2018 EY 2017 EY 2018 EY 2017 FY 2018
1%

New product group of

(including low loader Langendorf

vehicles and others)
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Consolidated
Profits and Margins

129.8

116.1 .118%

96.1
89,0

83,4

e 71.0

The Group's financial results were
heavily influenced by one-off
events.

-14.9%

52% e
- PP

3.4%
[ ]

FY 2017 FY 2018 FY 2017 FY 2018 FY 2017 FY 2018

EBITDA EBIT Net profit
[M PLN] [M PLN] [M PLN]
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EBITDA
Breakdown

+65.7 -26.7
-21.5 +6.7 -2.6 -7.8 129.8

116.1

EBITDA FY 2017 Increased gross profiton  Increased sales cost Increased general Increased depreciation Changes in other Profit on the occasional EBITDA FY 2018
sales overhead costs revenues and operational aquisition of subsidiary
costs
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Summary of Consolidated
Cash Flow

Operations Investments Finances Total flow Cash at the end of
the period
114,8 124,2
66,5 sos L
- e
FY 2017 FY 2018 I
-14,0

-124,0

-204,7

The Group continues to generate free cash flows from operating activities.
Decrease in cash flow is due to an increase in working capital by PLN 63 million.

The free cash balance of PLN 36.3 million confirms the financial stability of the Group.



Balance Sheet Breakdown and Debts

Adequacy of resources and proper structure of financing sources

Fixed assets

Current assets

including cash and cash
equivalents

576.8

837.3

36.3

1414.1

Assets

1414.1

Liabilities

362.3 Equity capital

328.8  Long-term debt

251.0 Including credits, loans and leasing
723.0 Short-term debt

132.4

Including credits, loans and leasing

WIELTON
GROUP
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2020
Strategic Goals

i 25000  8.0%

Sales revenues Sales EBITDA margin
i Wielton Group sales Wielton sales revenues Wielton Group’s EBITDA
Implementlng (in thousands) (in PLN billion) margin
sales goals %)
2020 Goal 25,0 o 5
Cel 2020 2,4 7.3% 2020 Goal 8,0%
18,4 Ex 6,3%
15,1 1,6
12,9 ALz

111 11

2016 2017 2018 2019 2020 2016 2017 2018 2019 2020 2016 2017 2018 2019 2020
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Automated KTL painting line Refrigeration Plant
anti-corrosive protection of chassis and crates by cataphoresis construction works on the prototype
development of cooling panel technology
Assembly line
New paint shop
Packaging warehouse Automated spray painting line for anti-corrosive protection of steel

and aluminum

New welding hall New technologies for cutting and bending metal plates

technology behind producing steel components for trailers and
Automated production line in Auxerre semi-trailers

the project will cost PLN 29 million, of which PLN 13 million will be
co-financed by the EU via the National Centre for Research and
Development

Projects to improve operations
automation of production processes

modernisation of the machine park



The Wielton Group
In 2019 — challenges

Operational excellence — utilising the projects completed in = 7 P
2018 — -

. production efficiency and effectiveness

. quality

. working capital

Improving Group management processes
. utilising the Group’s operational potential

. strategic role of the production plant in Wielun

. transferring technologies from the UK

Operational plan for Viberti

New products
. innovative solutions —Amazon and Falcon projects




Wielton's response
to changes In the industry

Initiatives undertaken by the
Wielton Group to meet new
environmental standards:

Involvement in the FALCON
project

Partnering with Amazon

Goals set out in the agreement between
the governments of the European Union
Member States and the European
Parliament:

Reduce CO2 emissions from heavy
goods vehicles by 30% of the 2019
Industry average by 2030.

Reduce CO2 emissions by 15% by. 2025
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of investing in Wielton

Ambitious 2017-2020
development strategy:
to double the business
scale

Strong operating cash
flows and secure
financial position

Trust of investors
confirmed by the
KANTAR study

Automating production
processes while
Increasing business
efficiency

Product and
geographical
diversification allowing
dynamic sales
management

Experienced
management team
with proven results

WIELTON
GROUP

Acquisitions that
bring expected results

Regular dividend of
25-30% of net profit



Shareholders and
Company Management

Other
shareholders MP Inwestors
34,04% S.ar.lx*

37.62%

1 share = 1 vote

VESTA FIZ
Non-public
assets

5,27%
b tukasz MPSZ Sp. z 0.0.*
Tyék%lg/skl 13.35%
. 0

A total of 50.97% of shares in the Company’s capital and votes at the General Meeting are
controlled directly and indirectly by Mariusz and Pawet Szataniak through:

* MP Inwestors S.ar.l., a subsidiary of MP Inwestors FIZAN managed by Forum TFI, whose total
certificates they have acquired, and

*+ MPSZ Sp. zo.0.,in which they hold 50% of shares in the share capital




Disclaimer

This presentation was prepared by Wielton S.A. ("Company"). It is intended
for information purposes only and should not be treated as investment
advice. Neither the Company nor any of its subsidiaries shall be liable for
any damages resulting from the use of this presentation or its content, or
arising in any other way related to this presentation. Recipients of the
presentation are solely responsible for their own analysis and assessment
of the market and the market situation of the Company and the Capital
Group made on the basis of the information contained in this presentation.

This presentation contains statements regarding the future. These
statements are based on the current forecasts of the Management Board
and depend on many factors, which are beyond the control of the
Company, and which are subject to a number of known and unknown risks,
uncertainties and other factors that may cause the actual results, level of
activity or achievements of the Company and the Capital Group to
significantly differ from future results, or the level of activity or
achievements expressed or suggested in statements regarding the future.

WIELTON

WIELTON
GROUP



Contact for
Investors

Tomasz Sniatata
Board Vice-President, CFO

WIELTON

Wielton S.A.

ul. Rymarkiewicz 6
98-300 Wielun
www.wielton.com.pl




