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in Europe

Leading European player

in the world
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Manufacturer of trailers. semi-trailers and vehicle
bodies for road transport and agriculture.
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One of the youngest and most dynamic companies
in the sector— years of operating.
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M Auxerre, FR

Multibrand - the Group based on strong local brands.

Own, modern research and development facilities
- in Poland, Germany and France.

Extensive product portfolio produktowe — of vehicle

group, configurations based on customer needs. Qbpidjan, Cl B

International service network — points
in countries

Experienced staff of over people
in the Group
@ Commercial Assembly Production

companies plants centres WIELTON
GROUP
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Key events 1-3Q 2021 -
The modernisation and investments carried out during lockdown in 2020 and continued in 2021 allow for the 2

01. successive building of sales volumes (up 43.0%) and revenues (up 48.1%). The Group recorded double-digit
sales increases in all key markets. -
(@]
However, the return to dynamic growth remains affected by record increases in raw material prices and c
02. disruptions in the liquidity of component supplies, as well as lower availability of workers, particularly in France °

and the UK.

Record and very rapid increases in raw material and component prices are putting pressure on margins, as it is
very difficult to translate them into costs for customers in the short term due to the high value of the backlog.

03. Despite this, the Group generated an EBITDA margin of 6.2% after the three quarters (although the margin is
below the Management Board's expectations).

Continue to mitigate the negative impact of the market environment on financial performance:
* management of raw material supply contracts, including conclusion of long-term contracts when justified by
04. expected market developments, intensification of activities aimed at supply diversification, purchases in

advance through spot transactions.
» cyclical increases in product prices, renegotiation of already concluded contracts with customers in selected

markets.

05. Safe net debt to EBITDA ratio of 2.57 (vs. 3.8 at the end of 2020). WIELTON

GROUP




Key data for 1-3Q 2021

[units] [PLN mn] [PLN mn]
+43,0%
1-3Q
o +48,1%
5101 130 . -~ i
+24,1% 511,4 620,8 1-3Q
3Q
6 234 4112 +27.2% .
2001 4881 3Q 43,3 ;
o5 ! 675.4 _153 g%
2926 .
3421 :
472,5 “
1-3Q 2019 1-3Q 2020 1-3Q 2021 1-3Q 2019 1-3Q 2020 1-3Q 2021 1-3Q 2019 1-3Q 2020 1-3Q 2021

The Group generated record sales volumes and revenue in 3Q2021, helped by capacity strengthening and modernizations in 2020 and 2021.
Margins were under pressure from industry-wide raw material and component price increases as well as availability constraints. A significant
iIssue was the limited availability of human resources affecting production capacity particularly in the UK and France.
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Key market factors putting pressure on margins <

m

Increases in raw material and component prices ACTIONS TAKEN -
» Record pace of price increases. . Supplier diver_sification. _ . =
« Record steel prices - up 140% in 2021. . Actlve_anaIyS|s of contracting methods depending on o
« Increases in prices of steel-based products up to 40% depending on the assortment. quotations. o o o
«  Record LME aluminum prices and premium ticket, up Q1 2021 to Q1 2022 by 67%. * Monitoring and negotiation of price increases and the moment o
 Increase in sea freight prices. of their implementation. <

* Spot purchasing.
Availability of components

» Restrictions on component availability.

« Regulated quantities and availability of sheets. * Increasing supplier diversification.
« Limited capacity of aluminium producers (transfer of production from Asia to Europe). * Increasing inventory.

» Delivery delays affecting the production of sub-suppliers.

* Pressure on early payments from suppliers.

Desychronizing sales price changes vs. component purchase price

changes
« Component price increase dynamics higher than ability to immediately pass on prices » Cyclical increases in product prices.

to end customers. * Renegotiation of existing contracts with customers in selected
*  High backlog of orders - difficult to quickly translate price increases into product markets.

prices.

« High inertia in the process of introducing product price changes.

Restrictions on workers' availability - UK and France

» Activate ways to recruit permanent and temporary WIELTON
employees. Sl



Markets — Summary of Activities
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Share of individual markets in revenues from sales of Wielton Group products
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Wielton Group on European markets — 1-3Q 2021 =
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Sales revenue (PLN mn): z
m 1-3Q 2020 1-3Q 2021 o
+28,1% o
467, o
[
364,6 0 ©
+89.2% 559 g 33.0%
266,6 1 .
200,4 " 201,4 e +46,8%
169,6 181,2 +28,9%
131,1 +116,0% ’
112,2 107,2
73,0 66,1 62,3 80,3
i = =k
] — 1
France Poland Great Britain Germany Russia CEE*** Italy AGRO Segment
Markets****
Brand  Fruehauf Wielton* g ence NS0l Wielton** Wielton Viberti Wielton Agro
David Wielton GmbH g
The Group achieved double-digit increases in sales revenue in all of its main markets. Strong geographical diversification allows the Group

to mitigate the impact of economic fluctuations in individual markets on its revenues. The Group strengthened its leading position in

France and the runner-up in the United Kingdom.

WIELTON
GROUP
*for the Polish market (without the Agro Segment)
** for the Russian market

*** Bulgaria, Croatia, Czech Republic, Hungary, Romania, Serbia, Slovakia, Slovenia,
**** Austria, Bulgaria, Croatia, Czech Republic, Germany, Hungary, Lithuania, Poland, Romania, Serbia, Sweden, Switzerland



France

POSITION

based on vehicle registration

19,5%

17.1% | FRUEHAUF |
Market size Market growth by 5,6% yly
Q1-3 2021 To 17 574 units

Market share 19,5%
at 3 430 units

Renegotiate prices with customers for orders already placed - a long

backlog makes it difficult to quickly pass on price increases to customers.

Diversification of component suppliers to minimize the risk of supply
chain disruption.

Sales of spare parts increased by 23% in Q1-3 yly.

Activate new ways to recruit permanent and temporary
employees.

01.

French market growth of about 5.6% in Q1-3
compared yly.

02.

Fruehauf registration level increased (by 21%
in Q1-3 y/vy), with a simultaneous decrease in
the share of the main competitor.

03.

Market decline of 22% in September.

04.

Leader in sales of curtain-sided semi-
trailers (share increase to 36% vs. 28%
yly) and vans (share increase to 50%
vs. 47% yly) in Q1-3.

05.

Backlog at the end of September at 3,801
units (up almost 140% yly).

Volumes f
[units] m
—
+27,0% 3603 -
1-3Q (@]
2817 <
-12,6% (0]
3Q ]
(@]
C
0
1-3Q 2020 1-3Q 2021
Revenues from Sales
of Products
[PLN mn]
467,0
+28,1%
1-3Q
364,6
-11,6%
3Q
WIELTON
GROUP
1-3Q 2020 1-3Q 2021



Poland

POSITION

based on vehicle registration

11,5% L
13,7% ;”\‘W|E|.TON
Market size Market growth by 118,0% yly
Q1-3 2021 to 23 742 units

Market share 11,5%
at 2 733 units

01

03
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Actively working to pass on rising component costs to product prices
through systematic price increases for customers.

Actions to further increase production capacity.

Sales of spare parts increased by 35% in Q1-3 yly.

01.

Polish market growth of 118% in Q1-3 yly.
Wielton's registration increase

(by 83% in Q1-3 yly) slower than

the market.

02.

Registration increase by 67% in the tipper
market in Q1-3 yly.

03.

Maintained leadership in the van semi
trailer market in Q1-3.

04.

Sales of curtainsider semi-trailers up 137%
(2,747 units vs. 1,158 units) and container
semi-trailers up 235% (513 units vs. 153
units) in Q1-3 yly.

05.

Backlog at the end of September at a high
level of 6,693 units (up by 112% yly).

Volumes
[units]

+81,7%
1-3Q

2071 +781%
3Q

1-3Q 2020

3762

1-3Q 2021

Revenues from Sales

of Products
[PLN mn]

+83,3%
1-3Q

199,0 +7§bl%

1-3Q 2020

364,7

1-30Q 2021
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Great Britain

POSITION

based on vehicle registration

13,0%
N LAWRENCE
10,7%* # DAVID
Market size Market growth by 24,8% yly
Q1-3 2021 to 15 639 units

Market share 13,0%
at 2 037 units

*does not include trailers

Strengthened partnership with e-commerce industry leader resulting
in 4 times increase in double-deck semi-trailer deliveries in 2022.

Reorganization and increased efficiency of the production line.

Activating new ways of sourcing permanent and temporary workers -
mitigating restrictions on worker availability after Brexit.

Launch of a project related to the production of a new type of products for
e-commerce transport. Project of two companies Langendorf Poland
and Lawrence David.

01.

British market growth of 25% in 1-3Q
compared yly. Lawrence David
registration level increase (up 52%
in Q1-3 yly) faster than market.

02.

Strengthened position with market
share increasing from 10.7% to 13.0%

in Q1-3 yly.

03.

Increase in the sale of curtain semi-trailers
by 38% (1,325 units vs. 961 units) and vans
by 16% (483 units vs. 416 units).

04.

Backlog at the end of September at
3,016 units (increase by 112% vyly).

Volumes
[units]
+21,4%
2 302 1-3Q
+2,7%
3Q

1-3Q 2020

2794

1-3Q 2021

Revenues from Sales

of Products
[PLN mn]

+33,0%
1-3Q

200,4

+15,0%
3Q

1-3Q 2020

266,6

1-30Q 2021
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Volumes of Langendorf

[inits.]
Germany 761 )
+23,1%
618 a0 _
m
POSITION 190 +16,8% -
3Q —
o
01. 195 >
based on vehicle registration .
German market growth of 3.6% -
in Q1-3 compared to yly. o
1,2% Tom— rf Decrease in Langendorf and Wielton c
1,4% s GmbH registrations by 13% in Q1-3 yly. 1-3Q 2020 1-3Q 2021 -
“¢),WIELTON
02. Revenues from Sales
Mark H by 3.6% v/ of Products Langenorf
Market si jz (;tlg;rovx_/t y o070 yly Advancement to 4th position in tipper sector. [PLN mn]
Qir_gezglzzf to units HP steel tipper sales up 24% yly (307 units 186,0
vS. 248 units) in Q1-3.
Market share 1,2% +44,5%
at 514 units (Wielton GmbH: 15 units, 03 128,7 1-3Q
Langendorf: 499 units) '
. . +47,5%
Increase in sales of inloaders for glass 3Q
transport by 158% and low-loaders
by 192% in Q1-3 yly.
04.
1-3Q 2020 1-3Q 2021
01 Implementation according to the plan of launching the Langendorf Polska Backlog Wielton GmbH at the end of _
3 production plant. September at 254 units. Geographical sales
structure [%]
Launch of a project related to the production of a new type of products for 05.
02. e-commerce transport. Project of two companies Langendorf Poland abroad Germany
and Lawrence David. Langendorf backlog at the end of September AR 56.2% w 'GE"Q-ES':
at 556 units (increase by 133% vyly).
03. Sales activities of Wielton GmbH according to plan.



Russia

POSITION

based on Company data*

2,3%*

2,8% ), WIELTON
Market size Market growth by 40% yly
Q1-3 2021 to 27 500 units

Market share 2,3%
at 624 units

01

03

o
¢ N J

Implementation of a four-axle container semi-trailer and sale of the
first 100 units.

Performance improvement activities at the assembly plant
in Sheremetyevo.

Sales of spare parts increased by 57% in Q1-3 yly.

Volumes f
[units] m
-
_|
+50,3% 1730 o
01. 1-3Q _
1151 @
Demand in the transportation market 107 3% o
higher th ly. =
igher than supply. 317 30 o
[
av
02. 344
Sales of steel tippers HP increased by 52% (449
units vs. 296 units) and container semi-trailers
by 918% (112 units vs. 11 units) in Q1-3y/y.
1-3Q 2020 1-3Q 2021
03. Revenues from Sales
of Products
Curtain semi-trailer sales up 49% (79 [PLN mn]
units vs. 53 units) in Q1-3 yly. 181,2
+61,5%
1-3Q
04.
112,2 ,
Backlog at the end of September +133%5/°
at 352 units (increase by 15% vyly).

WIELTON
GROUP

1-3Q 2020 1-30Q 2021



CEE*

3
* Bulgaria, Croatia, Czech Republic, Hungary, Vollumes )
Romania, Serbia, Slovakia, Slovenia [units] m
- POSITION -
_|
966 ©
01. +54,6% z
based on vehicle registration 1-3Q .
CEE market growth by 38% in Q1-3 625 -
compared to y/y. Wielton registration +3§'Q€% o
S - level increased by 16% in Q1-3 yly. c
6,4% ;”:WlELTON 235 -

02. 235

Market size Market growth by 38,4% yly Falling to 5th position in the region, with 155

Q1-3 2021 to 13 890 units share falling to 5.4%.
1-3Q 2020 1-3Q 2021

Market share 5,4%

. 03.
at 745 units Revenues from Sales
_ , of Products
Sales increase by 479% (168 vs. 29 units) [PLN mn]
on the Slovak market
107,2
+46,8%
04. 1-3Q
73,0
Focus on Romanian market in Q3: launch of curtain semi-trailer, Bf\;}klolg atl thfg%;d oftSeptember b +3§,5%
01. contract negotiations for 120 curtain semi-trailers. altheievel o IS (S 5 ©
111% yly).
Negotiating with a large Hungarian customer
for 70 HP steel tippers. W 'ékg?,':
1-3Q 2020 1-3Q 2021



ltaly

POSITION

based on vehicle registration

5,5%

4,4% VIBERTI

Market growth by 45,2% yly
to 11 672 units

Market size
Q1-3 2021

Market share 5,5%
at 643 units

01

03

(@)
¢ N J

Preparations for the implementation of a new product in
connection with the approval for traffic by the Italian
government of 15-m-long semi-trailers in 2022.

Training program for the sales team for container semi-trailers.

Nearly doubled revenue from spare parts sales.

01.

Italian market growth by 45% in Q1-3
compared to y/y. Viberti registration level
increased by 81% in Q1-3 yly.

02.

The leader in sales of semi-trailers with a 30%
share of the segment.

03.

Sales of container semi-trailers increased by
240% (143 vs. 42 units) and chassis for further
construction by 60% (69 units vs. 43 units) in

Q1-3 yly.

04.

Sales of curtain semi-trailers up 143% (309
units vs. 127 units) and vans up 57%
(72 units vs. 46 units) in Q1-3 yly.

05.

Backlog at the end of September
at the level of 424 units (increase by 96% yly).

Volumes
[units]
+111,2%
1-3Q
+118,3%
294 3Q

82
83

129

1-3Q 2020

621

1-3Q 2021

Revenues from Sales

of Products

[PLN mn]
+137,9%
1-3Q
+116,0%
30,6 =

1-3Q 2020

66,1

1-30Q 2021
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Agro Segment

based on vehicle registration

9,1% .
“«\ WIELTON
8,6% .
—
Market size Market growth by 27,8% yly
Q1-3 2021 to 6 813 units

Market share 9,1%
at 619 units

trailers, a volume trailer and a new aluminum extension system

. Focusing on the large trailer segment - the addition of two bale
01
for silage trailer.

02 Participation in Agro Show 2021 in Bednary — presentation
' of new products.

01.
Growth in the dominant market (Poland)
of 28% yly, with sales up 23% yly.

02.

Increase in the registration level of Wielton Agro
products on the Polish market by 35% yly
(619 units vs. 458 units).

03.
Advancement to 3rd position in Poland.

04.

Backlog at the end of September
at 123 units (increase by 56% yly).

Geographical sales
10,5% structure [%]

19,5%

12,2%‘

Poland ®Germany mCzech Republic + Other

57,8%

Volumes f
[units] m
—
+23.2% 1258 —
1-3Q ©
1021 z
@
+17,5%

3Q ’ -
(@]
[
v

1-3Q 2020 1-3Q 2021

Revenues from Sales
of Products
[PLN mn]
80,3

+28,9%
1-3Q

62,3

+26,4%
3Q

WIELTON
GROUP

1-3Q 2020 1-30Q 2021



Product portfolio structure

1-3Q 2021 1-3Q 2021 1-3Q 2021 1-3Q 2021 1-3Q 2021

39% 12% 17% 8% 6%
UNIVERSAL CLOSED BOX TIPPERS AGRO TIPPER BODIES
SEMI-TRAILERS SEMI-TRAILERS

CL:-«, N MASTER i, A
THT o

,,,,,

1-3Q 2021 1-3Q 2021 1-3Q 2021 1-3Q 2021 1-3Q 2021

4% 5% 4% 4% 1%
CONTAINER ZABUDOWY LOW-LOADERS HIGH VOLUME INLOADERS
SEMI-LOADERS HOME DELIVERY COMBINATIONS

7 K

I

01.

Sales of universal semi-trailers
increased by 92% compared
to Q1-3 2020 (+ 12% to Q1-3
2019).
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02.

dnoado

Tippers sales up 35% from
Q1-3 2020 (-14% to Q1-3
2019).

03.

Double the sales of home
delivery bodies compared to
Q1-3 2019 (+48% to Q1-3
2020).

04.

Sales of low-loaders 30%
higher than Q1-3 2020 (+9%
to Q1-3 20219).

05.
_ WIELTON
Increase high volume GROUP
combinations sales by 88% in
Q1-3 2020 (-11% to Q1-3
2019).
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Consolidated profits and profitability
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The increase in profitability relative to 2020 is the result of a recovery in sales revenue (the effect of increased volumes
as well as price increases and exchange rate changes) and greater use of operating leverage effect.

Margins in 3Q2021 influenced by increases in component and raw material prices and restrictions in the availability
of employees in certain markets. The Group generated an EBITDA margin of 6.2% after three quarters and is taking
measures to limit the impact of the above factors on profitability in future periods.

dnoado

EBITDA EBIT Net profit/loss
[PLN mn] [PLN mn] [PLN mn]
339 28,6
12,6
21,1 )
12,0 "
47,8
43,3 . i 19,5 21,9
33,9
42,1 i i 29,3 19.0 20,9 10,4
20 | 5,9

1-3Q 2019 1-3Q 2020 1-30Q 2021 1-3Q 2019 1-3Q 2020 1-30Q 2021 1-3Q 2019 1-3Q 2020 1-30Q 2021 w IGEIIR-E(L)J':

MARGIN  6,5% 4,4% 6,2% 4,4% 1,1% 3,7% 2,9% 0,7% 2,4%



EBITDA structure [PLN mn]
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Higher sales translated into higher gross profit on sales - gross margin on sales increased to 12.3% compared to 9.8%
in Q1-3 2020. At the same time, margins were negatively impacted by rising raw material and component prices.

The Group maintains strict discipline in selling and general and administrative expenses. With over 48% growth in sales
revenue, selling expenses increased by 33.9%, while general and administrative expenses increased by 26.6%.

dnoado

120,2

+25,4
+14,2 +5,2
+108,4 -11,5*
S7,7
EBITDA 1-3Q 2020 Change in gross profit Change in cost of Change in general Change in Change in other EBITDA 1-3Q 2021
on sales sales administrative amortisation operating level
expenses WIELTON

* the result at the remaining operating level in 2020 was influenced by the subsidy related to the Anti-Crisis Shield.



Consolidated cash flow statement [PLN mn]
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High balance of accumulated cash at the end of the quarter. =
®
puj
Positive cash flows from operating activities Investing activities were mainly focused Balance on financing activities - related to repayment o
0L are mainly the result of the generated financial 02. on investments in fixed assets: 03. of capital instalments (61.9 PLN mn), interest on loans c
surplus. Their level was influenced by the investments related to efficiency and leases. Increased utilization of overdrafts relative o

increase in the amount of working capital. improvements and future capacity to the end of 2020 due to the generated revenue

expansion opportunities. growth.
B 1-3Q 2020 1-3Q 2021
60,7 > 53,8
48,9 ’
9,4
|

-7,3

-26,5
-36,4

-44,0

-58,7
WIELTON
Cash GROUP

Operating activity Investment activity Financial activity Total cashflows closing balance



B al an Ce S h eet StI’U CtU re PL N m n o1 Total balance sheet increased by 23.0% to over PLN
1.7 billion. =
m
Current assets increased by 37.9% due to increased sales and ~
02 efforts to ensure uninterrupted availability of components for ©
production. =
17779 2
Assets 1444,9 o
716.1 03. Safe current liquidity ratio at the level of approx. 1.11. :
Fixed assets 674,6
04. Safe level of net debt / EBITDA ratio: 2.57.
1061,8
Current assets  770,2
including cash
and cash equivalents 66,8 53,8
1-3Q 2020 1-3Q 2021
m 30.09.2020 30.09.2021
Liabilities 17779 5715
Equity 411,7 - 3585 381,3
' 331,5 340,1
Long-term debt  372,6 267.1 295,7
including credit, loans, leasing 293,9
Short-term debt  660,6 955,1 66.8
_ . . _ 0 53,8 WIELTON
including credit, loans, leasing 186,1 194,1 - ! GROUP

- 1-3Q 2020 1-3Q 2021 Inventories Trade receivables Cash and cash equivalents Trade liabilities
22



Q3 2021 Outlook
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Summary and upcoming events

01.

02.

03.

04.

05.

06.

Very good sales volumes and revenues, thanks to the continuous strengthening of production
potential.

High pressure of the market environment on the results (increased prices of raw materials,
reduced availability of components, limited availability of employees in some markets)
- continuation of actions mitigating their negative impact on the results.

Plan to further improve operational efficiency in all of the Group's production companies, and
consequently increase planned investments in 2021 to over PLN 70 million.

Maintain liquidity security and continue active debt management.
Net debt to EBITDA ratio at a safe level.

Actively leveraging the Group's geographic diversification in mitigating current market
challenges, primarily in terms of supplier diversification.

Work on the 2022-2025 strategy.
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Attachments
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Shareholder structure of Wielton S.A.
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Shareholder structure as of 16.09.2021. o
pd
20.05.2021 16.09.2021
(0]
Number of Share in the total Number of Share in the total number =
shares/number of number of votes and in shares/number of of votes and in the share O
votes at GM the share capital votes at GM capital C
28,39% -
MP Inwestors S.a.r.l.* 22 714 618 37,62% 22 714 618 37,62% 37,62%
» »
MPSZSp.zo0.0.** 8 058 300 13,35% 8 058 300 13,35% ) |
A
| P
tukasz Tylkowski 5870 018 9,72% 5870 018 9,72% ol <
VESTA FIZ Non-public Assets with ) ) 5103%
a subsidiary ** 4047 456 6,70% 3 555 595 5,89%
Funds managed by AVIVA 3036 201 5,03% 3036 201 5,03%
Investors Poland TFI S.A. WUS70 JS70
13,35%
Others 16 648 407 27,58% 17 140 268 28,39%

MP Inwestors S.a.r.l.*

. - ) ) ) [ ] i
*MP Investors S.a.r.l. is a subsidiary entity of FORUM 109 Fundusz Inwestycyjny Zamkniety, managed by Forum TFI S.A. The real MPSZ Sp zoo.

beneficiary of the represented entity are Mariusz and Pawef Szataniak, whose share in exercising control is equal.

**The partners of MPSZ Sp. z 0.0., holding 50% of shares each, are Mariusz and Pawet Szataniak. m tukasz TylkOWSki
***\/ESTA FIZ Aktywéw Niepublicznych is a fund managed by FORUM TFI S.A.; total funds managed by FORUM TFI S.A. together with
their subsidiaries hold 26,762,074 shares, accounting for 44.33% of the total number of votes and of the initial capital. VESTA FIZ Non-public Assets with a subsidiary ***
WIELTON
Funds managed by AVIVA Investors Poland TFI S.A. GROUP

Other shareholders




Structure of the Wielton Group

WieRoup W\ wietTon [FrvenauE] Shaumenc T

WIELTON GROUP MANAGEMENT
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>3 ] |2
‘5" e %
X
o> «»
MARIUSZ GOLEC PAWEL SZATANIAK PIOTR KAMINSKI
1 VICE PRESIDENT CEQ CHAIRMAN OF THE GROUP VICE PRESIDENT CFO
- - - |
% WIELTON WIELUN @ LAWRENCE DAVID LANGENDORF
( FO O ) o pitorie Rr
G ¥
~
WIELTON ROSJA ROSCOPE LIMITED SFL VERWALTUNGS GMBH

CIMITRY ZELENIN

VIBERTI SFL GRUNDSTUCKSGESELLSH
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This presentation was prepared by Wielton S.A. ("Company"). It is for informational purposes only and should not be considered as investment advice.
The Company or any of its subsidiaries shall not be liable for any damages resulting from the use of this presentation or its content or incurred in any
other way related to this presentation. The recipients of the presentation are solely responsible for their own analysis and assessment of the market and
the market situation of the Company and the Group based on for information contained in this presentation.

This presentation contains forward-looking statements. These statements are based on the current expectations of the Management Board and depend
on many factors that the Company has no influence on, and are subject to a number of known and unknown risks, uncertainties and other factors that
may cause actual results, level of activity or achievements of the Company and the Group Equity may differ significantly on future results, level of
operations or achievements expressed or suggested in forward-looking statements.
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Wielton Group

St. Rymarkiewicz 6
98-300 Wielun
www.wieltongroup.com
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