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In the first quarter of 2024, the Wielton Group achieved  

PLN 10.6 million in EBITDA 
 

• In the first quarter of 2024, revenues of Europe's third-largest manufacturer of semi-
trailers, trailers and car bodies amounted to PLN 548.3 million, decreasing by 35.4 per 
cent year-on-year.  

• The Wielton Group maintained its leading positions in key markets, with sales of around 

3.7 thousand units.  

• In the past quarter, the Wielton Group achieved a net profit of PLN -17.9 million 

compared to PLN 12.8 million a year earlier. 

• In a difficult market environment, the Group generated an EBITDA result of PLN 10.6 

million, down 76.9% year-on-year. The EBITDA margin was 1.9 percent vs. 5.4 percent 

in the first quarter of 2023. 

• The Wielton Group maintained a safe net debt to EBITDA ratio of 2.81 in the first quarter 

of 2024. 

• The Group is focusing on intensifying sales activities and reducing operating costs. 

 

- In the first quarter of 2024, the entire industry in the European market struggled with an approx. 24% 

y-o-y. market decline, continuing the downward trend of the second half of 2023. In the Wielton Group, 

we have focused our activities on activating sales while reducing the operating costs of individual 

companies. I believe that despite the downturn lasting for several months, our experience and proactive 

response to changes will allow the Wielton Group to get through the downturn without major 

perturbations. The Group's financial security remains a priority.  – said Paweł Szataniak, CEO of 

Wielton Group. 

 

In the first quarter of 2024, the consolidated revenues of the Wielton Group amounted to PLN 548.3 

million, falling y-o-y. by more than 35 percent, while consolidated sales volume amounted to 3,668 

units, decreasing y-o-y. EBITDA reached PLN 10.6 million, decreasing by almost 77 percent year-on-

year.   

 

In an environment of marked market decline, as a consequence of reduced demand for new trailers 

and trailers, in the first quarter of 2024 the Wielton Group achieved an EBITDA margin of 1.9 percent 

compared to 5.4 percent a year earlier. The first quarter of this year The Group ended with a net 

debt/EBITDA ratio at a safe level of 2.81. 

 

Despite the complicated market situation related to the cooling of demand for trailers and trailers, the 

Wielton Group maintained its positions in the first three months of 2024 in most key European 

markets. 



 

 

  

 

 

In Poland, with the market for semi-trailers and trailers declining by 30.2 percent, the combined shares 

of Wielton and Langendorf amounted to 12.9 percent. Customers registered 628 vehicles of these 

brands, putting them in second place in the market. The Wielton Group's sales volume in Poland 

decreased by 25 percent to 912 units, recording PLN 125.2 million in sales revenue, more than 33 

percent less compared to the to the corresponding period of 2023. 

 

Despite a reduction in the French market of more than 17 percent year-on-year, Fruehauf retained its 

first position on the French market with a share of 16.3 percent. In the first quarter of 2024, the 

Wielton Group sold 689 vehicles on the French market (38 per cent less year-on-year) recording more 

than 39 percent. lower revenues at PLN 107.2 million, compared to PLN 176.4 million a year earlier. 

During the period, Fruehauf launched new products in the form of: Top Slide (electric sliding roof), 

Safe-Control System for van trailers, as well as telematics and TPMS solutions from Aberg Connect. 

 

On the UK market in the first quarter of this year Wielton Group sold 514 vehicles (more than 49 

percent less year-on-year) generating PLN 71.8 million in sales revenue (57 percent less year-on-year).  

Due to the lack of availability of registration data in the UK market, the Wielton Group estimates that 

the level of registrations may have fallen by around 50 percent year-on-year. The Lawrence David 

company is using the period of market downturn to improve its production capacity, including 

robotisation through, among other things, the implementation of new welding robots. 

 

In the first quarter of this year, seventh position, on a y-o-y reduced by more than 15 percent on the 

German market, with a share of 2.1 percent, was defended by Langendorf and Wielton GmbH. In total, 

the Wielton Group sold 312 vehicles on this market (down 17 percent year-on-year), recording a similar 

y-o-y. level of revenue at PLN 63.8 million, compared to PLN 63.2 million the year before. 

 

In Central and Eastern Europe (CEE), where the first quarter saw a nearly 33 percent decline y-o-y, 

Wielton's shares rose to 6.6 percent against 5.5 percent a year earlier consolidating the company in 

fifth position. It sold 291 vehicles, down 21 percent year-on-year, achieving a more than 35 percent 

drop in sales revenue to PLN 35.6 million. Active sales activities resulted in the start of cooperation 

with a new dealer in Slovenia and Croatia. 

 

In the Italian market, Viberti and Fruehauf moved up to fourth place with shares of 8.9 percent, with 

the Italian market falling by almost 26 percent year-on-year. The group sold 205 vehicles in the country 

in the first three months of 2024, compared to 257 units a year earlier, recording PLN 28.5 million in 

revenue (down 28.2 percent year-on-year), and also began research and development work on 

launching a new chassis for aluminium tippers on the Italian market. 

 

The Spanish company Guillén moved up to 9th position in the market in the first quarter of this year 

(which grew by 3.4 percent) with a share of 2.3 percent. At the time, the Wielton Group recorded an 

almost 17 percent drop in volume sales in Spain to 94 units against 113 units a year earlier, and a drop 

in revenue to PLN 12.4 million (down 32.6 percent year-on-year). The period of hard work resulted in 

the creation of a new company, G-Rental, responsible for the rental of Guillén-branded trailers and 

semi-trailers in Spain. 



 

 

  

 

 

In addition, telematics and TPMS services from Aberg Connect were added to the standard offering 

earlier this year. 
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About the Wielton Group: 

 

The Wielton Group is one of the top three manufacturers of semi-trailers, trailers and rigid bodies in Europe and 

is among the world's top ten manufacturers in the industry. The mission of the Wielton Group is to create and 

deliver the best transport solutions for business. The Group's activities are based on four key values, which 

include a community of values and purpose, diversity, local presence and collaboration. The entire Group 

currently employs over 3.3 thousand people, the largest number of which, i.e. 1,9 thousand employees, currently 

work in the Wieluń plant.  

 

The parent company of the Wielton Group is Wielton S.A., a company listed on the Warsaw Stock Exchange. The 

Group's strength lies in its consistently implemented strategy based on organic growth and acquisitions. In 2015, 

the Group purchased the leading Italian brands Viberti and Cardi and the French company Fruehauf. In May 2017, 

the Wielton Group acquired a German company, Langendorf, thus expanding its product range to include, among 

other items, specialised vehicles for transporting glass and precast concrete products. 

With the acquisition of Lawrence David in September 2018, the Group's product range has been expanded with 

further unique vehicles. Particularly noteworthy are “home delivery” bodies and pillarless curtain semi-trailers. 

The acquisition of Guillén Desarrollos Industriales in 2021, on the other hand, opened the door for the Group to 

expand into another important market – Spain. 

 

 


