
 

 

  

  

 

26-th September 2024 

Press release 

 

 

The Wielton Group, in a period of significantly cooled demand for trailers and semi-trailers 

is reducing investment levels and focusing on providing working capital 

 

• Revenues of Europe's third-largest manufacturer of semi-trailers, trailers and car bodies 

in the first half of 2024 amounted to PLN 1,137.0 million, decreasing by 33.2 percent 

year-on-year.  

• The Wielton Group maintained its leading positions in key markets, with sales of 7,877 

units.  

• In the first half of this year, the Group's net profit amounted to PLN -40.6 million 

compared to PLN 53.5 million the year before. 

• The Group, under pressure from the strong market decline, generated an EBITDA result 

of PLN 20.2 million, down by more than 81 percent year-on-year. The EBITDA margin 

was 1.8 percent compared to 6.4 per cent in H1 2023. 

• The Wielton Group's net debt to EBITDA ratio in the first half of this year was 4.49. 

• The Group is focused on securing working capital and generating positive margins.  

• Faced with numerous challenges, the Group is optimising its employment structure and 

reducing the level of investments for this year from the planned PLN 130 million to PLN 

73.7 million. 

 

- The current difficult market situation requires intensive optimisation activities. Being under strong 

downward pressure in the market, we are reducing cost levels by adjusting our organisation and its 

employment structure to meet production needs and the numerous challenges. We are focusing on 

securing working capital and generating positive margin levels. We are also in constant contact with 

financing institutions for additional support. At the same time, we have decided to reduce the level of 

investments planned for this year and postpone their implementation to future years. I am convinced 

that the market level, which is already at a very low level, will not deepen further, and we expect the 

industry to recover in the first half of 2025.  – said Paweł Szataniak, CEO of the Wielton Group. 

 

In the first half of 2024, the consolidated revenues of the Wielton Group amounted to PLN 1,137.0 

million, falling y-o-y. Consolidated sales volume amounted to 7,877 units, compared to 10,762 units  

a year earlier. The Group generated an EBITDA result of PLN 20.2 million, compared to PLN 108.5 

million the year before. At the same time, despite market perturbations, the Group maintained its 

positions in most key European markets. 

 

In a difficult market environment and amid a significant cooling in demand for trailers and trailers, in 

the first half of 2024 the Wielton Group achieved an EBITDA margin of 1.8 percent, compared to 6.4 

percent a year earlier. The Group ended the first six months of this year with a net debt/EBITDA ratio 

of 4.49. 



 

 

  

 

 

On the French market, where the market declined by almost 15 percent y-o-y, Fruehauf retained its 

first position with a share of 16.2 percent. In the first half of 2024, the Wielton Group sold 1,431 

vehicles in that country (almost 34 percent less y-o-y) recording over 39 percent lower total revenues 

of PLN 223.1 million. Fruehauf is using the downturn to improve its solutions and vehicles, including 

curtainsider trailers. 

 

In Poland, where transport companies faced increasing competition from Ukrainian hauliers, the 

market for trailers and semi-trailers decreased by 30.3 percent year-on-year, with Wielton and 

Langendorf holding a combined share of 13 percent. Customers registered 1,279 vehicles of these 

brands, giving them second place in the market. The Wielton Group's sales volume in Poland decreased 

by almost 34 percent to 1,810 units, recording PLN 249.9 million in total sales revenue, compared to 

PLN 405.8 million in the same period last year. Wielton is currently working on the introduction of 

timber transport vehicles. 

 

In the first half of this year on the UK market, the Wielton Group sold 1203 units of vehicles (more than 

38 percent less y-o-y) generating PLN 156.6 million in total sales revenue, compared to PLN 313.1 

million a year ago. Due to the continued lack of official registration data in the UK, the Wielton Group 

estimates that the market may have fallen by around 47 percent year-on-year, with the Lawrence 

David company maintaining its second position. The Group is using the market downturn to promote 

its solutions and broad portfolio. In June 2024, the Group was one of the exhibitors at Road Transport 

Expo 2024 (RTX), one of the UK's main industry events, where it showcased Lawrence David's range of 

solutions. 

 

The seventh position on the German market, which declined by almost 9 percent year-on-year. The 

German market in the first half of this year with a share of 2.4 percent was defended by Langendorf 

and Wielton GmbH. Customers registered 671 vehicles of these brands, almost 5 percent more year-

on-year. In total, the Wielton Group sold 721 vehicles on this market (almost 3 percent more year-on-

year), generating PLN 127.6 million in revenue, compared to PLN 119.0 million a year earlier. 

 

In Central and Eastern Europe (CEE), where the market shrank in the first half of the year by almost 22 

percent year-on-year. Wielton's shares rose to 6.4 percent, compared to 5.8 percent a year ago, 

consolidating the company's fifth position. In total, the Group sold 841 vehicles there, down 10.7 

percent year-on-year, achieving 23 percent y-o-y. lower total sales revenue of PLN 99.5 million. An 

increase in the level of investment in road construction and infrastructure, as well as intensified sales 

activities in CEE countries, resulted in the resumption of sales of Wielton-branded steel tippers in this 

market. 

 

In the Italian market, Viberti and Fruehauf moved up to fourth place with shares of 9.1 percent, with 

the Italian market falling by more than 14 percent year-on-year. The group in the first half of 2024 sold 

580 vehicles in the country against 646 units a year earlier, recording PLN 61.1 million PLN 61.1 million 

in total sales revenue, against PLN 91.5 million a year ago. The group in this period continued research 

and development work on the launch of a new chassis for aluminium dump trucks on the Italian 

market. 



 

 

  

 

 

In the first six months of 2024, Spanish company Guillén, with a share of 2.6 percent (2.2 percent  

a year earlier), maintained its seventh position in a market that grew by 5.4 percent year-on-year. 

Meanwhile, the Wielton Group recorded a 15.5 percent increase in volume sales in Spain to 216 units 

against 187 units a year ago and PLN 28.9 million in total sales revenue, against PLN 35.3 million a year 

earlier. Spanish company Guillén led the modernisation of its production facilities by implementing, 

among other things, new software for data collection and analysis and a state-of-the-art 

bioclimatisation system that maintains the optimum temperature in the plant with minimal energy 

consumption. 

 

### THE END ### 
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PR Specialist 
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+48 789 100 782  

 

 

About the Wielton Group: 

 

The Wielton Group is one of the top three manufacturers of semi-trailers, trailers and rigid bodies in Europe and 

is among the world's top ten manufacturers in the industry. The mission of the Wielton Group is to create and 

deliver the best transport solutions for business. The Group's activities are based on four key values, which 

include a community of values and purpose, diversity, local presence and collaboration. The entire Group 

currently employs about 3.3 thousand people, the largest number of which, i.e. over 1,8 thousand employees, 

currently work in the Wieluń plant.  

 

The parent company of the Wielton Group is Wielton S.A., a company listed on the Warsaw Stock Exchange. The 

Group's strength lies in its consistently implemented strategy based on organic growth and acquisitions. In 2015, 

the Group purchased the leading Italian brands Viberti and Cardi and the French company Fruehauf. In May 2017, 

the Wielton Group acquired a German company, Langendorf, thus expanding its product range to include, among 

other items, specialised vehicles for transporting glass and precast concrete products. With the acquisition of 

Lawrence David in September 2018, the Group's product range has been expanded with further unique vehicles. 

Particularly noteworthy are “home delivery” bodies and pillarless curtain semi-trailers. The acquisition of Guillén 

Desarrollos Industriales in 2021, on the other hand, opened the door for the Group to expand into another 

important market – Spain. 

 

 

 


