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In a difficult market period, the Wielton Group maintained its positions  

in key European markets 

 

• Revenues of Europe's third manufacturer of semi-trailers, trailers and car bodies in 2024 
amounted to PLN 2,104.8 million, decreasing by 34.7 percent year-on-year.  

• The Wielton Group maintained its positions in most key markets, with sales of 14,503 

units compared to 20,954 units a year earlier. 

• In January-December 2024, the Group's net profit amounted to PLN -147.1 million 

against PLN 104.0 million a year earlier. 

• The Group's EBITDA result for 2024 was PLN -17.2 million versus PLN 206.6 million a year 

earlier. The EBITDA margin was -0.8 percent compared to 6.4 percent in the same period 

last year. 

• Ensuring working capital remains a priority for the Group. 

• The Wielton Group's backlog at the end of December was approximately 5,600 units. 

• In the second half of 2024, the Group introduced military transport vehicles to its 

portfolio. 

 
- 2024 was one of the more difficult years for the European transport industry, which was reflected in 

the Wielton Group's results. In response, we implemented optimisation measures, reducing 

investments and employment, as well as establishing new companies - ReTrailer and Wielton Defence 

- to better respond to market needs and the changing geopolitical situation. Thanks to the flexibility of  

and the development of our offer, we are ready to meet the dynamic changes in the transport sector. 

– said Paweł Szataniak, CEO of the Wielton Group. 

 

In a period of significant cooling in demand for trailers and semi-trailers, the consolidated sales volume 

of vehicles of the brands comprising the Wielton Group amounted to 14,503 units, down 30.8 percent 

year-on-year. The Group generated PLN 2,104.8 million in revenue, compared to PLN 3,225.2 million a 

year earlier. EBITDA was PLN -17.2 million, compared to PLN 206.6 million a year earlier, with an 

EBITDA margin of -0.8 percent compared to 6.4 percent a year earlier. Despite the unfavourable 

market environment, the Group maintained its positions in most key European markets and ended the 

year with a satisfactory level of backlog. 

 

In the French market, which was down by more than 17 percent, with a share of 16.9 percent, Fruehauf 

maintained its first position. From January to December 2024, the Group sold a total of 2,788 vehicles 

in this country (almost 29 percent less year-on-year) recording 33.6 percent y-o-y. lower total sales 

revenues of PLN 428.3 million. During the period, Fruehauf continued research and development work 

on a new chassis for the OptiSteel tipper range. 



 

 

  

 

In Poland, the market for trailers and semi-trailers declined by more than 31 percent year-on-year, 

with Wielton and Langendorf advancing to second place with shares of 13.2 percent. Wielton Group's 

sales volume in Poland declined by 38.7 percent to 3,078 units against 5021 vehicles a year earlier. 

Total sales revenue from the Polish market amounted to PLN 422.7 million against PLN 713.8 million 

the year before. In the fourth quarter of last year, Wielton S.A. added semi-trailers and trailers for 

timber transportation to its portfolio, as well as transport solutions for the defence sector. 

 

In the UK market, which declined by more than 22 percent in the 2024 period, the Wielton Group sold 

2,513 vehicles (almost 31 percent less year-on-year) generating PLN 322.7 million in total sales 

revenue, compared to PLN 590.7 million a year earlier. The registration data released shows that 

Lawrence David, which has unregistered last mile bodies in its portfolio, ranked fifth with a share of 

6.8 percent. 

 

Langendorf and Wielton GmbH were promoted to fifth position from sixth on the German market, 

which had declined by 7.8 percent y-o-y. German market, with a share of 2.6 percent, were Langendorf 

and Wielton GmbH. Customers registered 1,214 vehicles of these brands in the period, compared to 

1,197 units in the previous year. In total, the Wielton Group sold 1,367 vehicles on this market, 

achieving almost 9 percent higher revenues at PLN 253.7 million in revenue, compared to PLN 233.3 

million in 2023. 

 

In Central and Eastern Europe (CEE), where the price battle progressed in 2024, the market declined 

by almost 19 percent year-on-year in the time period under review. Wielton's shares amounted to 6.1 

percent, consolidating the company in fifth place. In total, the Group sold 1,480 vehicles there, down 

almost 6 percent year-on-year, achieving total sales revenues of PLN 181.5 million against PLN 216.8 

million the year before. 

 

In the Italian market, Viberti and Fruehauf maintained their fifth position with a share of 7.5 percent. 

With the Italian market down 13 percent year-on-year. The Group sold a total of 891 vehicles in the 

country in January-December 2024, compared to 1,409 units a year earlier. Total sales revenue 

amounted to PLN 109.1 million compared to PLN 205.6 million a year ago. 

 

In the Spanish market, which was 6.2 percent larger y-o-y. Spanish market, Guillén ranked eighth, 

recording a 0.4 p.p. increase in share to 2.6 percent. In 2024, the Wielton Group recorded an almost 4 

percent increase in volume sales to 376 units. After twelve months, total sales revenues in the country 

amounted to PLN 52 million, compared to PLN 77.8 million a year earlier. Guillén continued to develop 

a new van-type body in the last quarter of 2024. 

 

Of the 14,503 units sold in 2024, 575 were farm trailers (down almost 44 percent year-on-year), for 

which Wielton Agro is responsible for sales in the Group. Revenue from the sale of vehicles of this type 

amounted to PLN 52.3 million, compared to PLN 96.3 million a year earlier. The past year in agriculture 

was marked by numerous protests due to significant imports of agricultural products from Ukraine or 

the stringent requirements of the European Green Deal. The Polish market for agricultural trailers and 

semi-trailers declined year-on-year by almost 14 percent, with Wielton maintaining its fourth position 

on the market with a 6.7 percent share. 
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About the Wielton Group: 

 

The Wielton Group is one of the three largest manufacturers of semi-trailers, trailers and car bodies in Europe 

and the twelve largest manufacturers in the industry worldwide. The Wielton Group's mission is to create and 

deliver the best transport solutions for business. The Group bases its activities on four key values, which are: 

community of values and purpose, diversity, local presence and cooperation. The Group as a whole currently 

employs around 3.1 thousand employees, with the largest number of over 1.6 thousand at the Wieluń site.  

 

Wielton S.A., listed on the Warsaw Stock Exchange, is the parent company of the Wielton Group. The Group's 

strength is its consistently implemented strategy, based on organic growth and acquisitions. In 2015. The Group 

acquired the leading Italian brands Viberti and Cardi and the French company Fruehauf. In May 2017. The Wielton 

Group acquired the German company Langendorf, thereby expanding its range of products, among others. with 

specialised vehicles for transporting glass and precast concrete elements. The acquisition of Lawrence David in 

September 2018 made it possible to enrich the Group's offering with further unique vehicles. Particularly 

noteworthy are home delivery bodies and pillarless curtainsider trailers. In turn, the acquisition of Guillén 

Desarrollos Industriales in 2021 enabled the Group to expand into another important market, Spain. 

 

 


