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Wielton Group maintained sales levels in the first quarter of 2025 

 

• Revenues for Europe's third manufacturer of semi-trailers, trailers and car bodies in the 

first quarter of 2025 amounted to PLN 486.2 million, compared to PLN 548.3 million  

a year earlier. 

• The Wielton Group maintained stable sales volumes at 3,634 units (down 1 percent year-

on-year), maintaining a strong position in most strategic markets in Europe. 

• From January to March 2025, the Group's net profit was PLN -53.2 million compared to 

PLN -17.9 million a year earlier. 

• The Group's EBITDA result after the first three months of this year was PLN -16.6 million 

against PLN 10.6 million a year earlier. The EBITDA margin was -3.4 percent compared to 

1.9 percent in the same period last year. 

• The Group is focused on increasing efficiency and strengthening its share in existing 

markets.  

• The Group plans to incur capital expenditure of approximately PLN 46 million in 2025. 

• In the first quarter of 2025, the Group introduced a new Container Master R3 Super Light 

extendable semi-trailer to its portfolio. 

 

- The first signs of an increase in trailer and semi-trailer registrations in selected markets in which the 

Wielton Group operates may indicate the beginning of market stabilisation. However, the experience 

of recent months, as well as the macroeconomic and economic situation in the European Union 

countries, make us look to the future with caution. We have revised our investment plans and plan to 

spend around PLN 46.0 million on investments in 2025. In addition, ensuring working capital, increasing 

efficiency and developing our product portfolio with new vehicles and solutions that will allow us to 

build market shares in individual countries remain our main focus. – said Paweł Szataniak, CEO of the 

Wielton Group. 

 

The Wielton Group maintained stable product sales volumes of 3,634 units in the first quarter of this 

year, compared to 3,668 units a year earlier, maintaining its positions in most key European markets. 

Group revenues amounted to PLN 486.2 million compared to PLN 548.3 million a year earlier,  

a decrease of 11.3 percent year-on-year. EBITDA was PLN -16.6 million, compared to PLN 10.6 million 

a year earlier, with an EBITDA margin of -3.4 percent compared to 1.9 percent a year earlier. 

 

In the French market, which was down by almost 12 percent, with a share of 17.7 percent, Fruehauf 

maintained its first position. In January-March 2025, the Group sold a total of 642 vehicles in this 

country (almost 7 percent less year-on-year) recording 10.7 percent y-o-y. lower revenues from total 

sales of PLN 95.7 million. In the first quarter, Fruehauf continued to develop an intermodal van trailer. 

 



 

 

  

 

In Poland, where the market for trailers and semi-trailers grew by 6.7 percent year-on-year, Wielton, 

Langendorf and Fruehauf ranked third, recording an increase in share to 13.3 percent from 12.9 

percent in Q1 2024. The Wielton Group's sales volume in Poland increased by just over 7 percent to 

979 units. Total sales revenue from the Polish market amounted to PLN 113.1 million against PLN 125.2 

million a year earlier. In the first quarter of this year, Wielton S.A. introduced a new model of the 

Container Master R3 Super Light extendible semi-trailer to its portfolio. 

 

In the UK market, which was more than 16 percent larger year-on-year, Lawrence David's market share 

rose to 6.9 percent, which allowed the company to move up to 4th position in the market. The Wielton 

Group sold 600 vehicles in the UK (almost 17 percent more year-on-year) generating PLN 72.2 million 

in total sales revenue, compared to PLN 71.8 million a year earlier. 

 

With a share of 2.7 percent, Langendorf and Wielton GmbH were promoted to sixth position from 

seventh on the German market, which had declined by almost 20 percent year-on-year. Customers 

registered 243 vehicles of these brands in the period, slightly more than 10 percent less year-on-year. 

In total, the Wielton Group sold 279 vehicles on this market (10.6 percent less y-o-y), achieving PLN 

50.6 million in revenue compared to PLN 63.8 million in Q1 2024. 

 

In Central and Eastern Europe (CEE), the market grew by almost 12 percent year-on-year in the period 

under review. Wielton's shares amounted to 5.5 percent, keeping it in fifth place in the market. In 

total, the Group sold 293 vehicles there, nearly 6 percent less year-on-year, achieving total sales 

revenues of PLN 31.3 million against PLN 35.4 million a year earlier. 

 

In the Italian market, Viberti, Fruehauf and Guillén ranked fifth with shares of 5.5 percent. With the 

Italian market growing by just over 4 percent year-on-year. The Group sold a total of 379 units in the 

country in the first quarter of 2025, an increase of almost 85 percent year-on-year. Total sales revenue 

amounted to PLN 46.6 million, compared to PLN 29.7 million a year ago. 

 

In Spain, where the market remained at a similar year-on-year level in January-March 2025, Guillén 

moved up to seventh position with a share of 2.9 percent. During this period, the Group recorded a 17 

percent increase in volume sales in the country, selling 110 vehicles. After three months, total sales 

revenues in Spain amounted to PLN 14.8 million, compared to PLN 12.4 million a year ago. Guillén has 

been working to expand its portfolio in January-March 2025 with a new model of tipper semi-trailer 

with an independent hydraulic system powered by 380 volts of electricity. 

 

EU funds have resulted in an increase in the level of investment by the Agro sector and farmers' interest 

in new equipment. The Polish market for agricultural trailers grew year-on-year by more than 25 

percent, and Wielton Agro advanced to 4th position in the country with a share of 6.3 percent. In the 

first quarter of 2025, out of the 3,634 vehicles sold by the Wielton Group, 150 were for Wielton Agro 

trailers, which means an increase of more than 44 percent in sales of this company's products 

compared to the first quarter of 2024. Revenues from the sale of vehicles of this type amounted to 

PLN 13.3 million compared to PLN 9.08 million in January-March 2024. 

 

### THE END ### 
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About the Wielton Group: 

 

The Wielton Group is one of the three largest manufacturers of semi-trailers, trailers and car bodies in Europe 

and the twelve largest manufacturers in the industry worldwide. The Wielton Group's mission is to create and 

deliver the best transport solutions for business. The Group bases its activities on four key values, which are: 

community of values and purpose, diversity, local presence and cooperation. The Group as a whole currently 

employs over 3.4 thousand employees (with outsourcing), with the largest number of approx. 2.0 thousand (with 

outsourcing) at the Wieluń site.  

 

Wielton S.A., listed on the Warsaw Stock Exchange, is the parent company of the Wielton Group. The Group's 

strength is its consistently implemented strategy, based on organic growth and acquisitions. In 2015. The Group 

acquired the leading Italian brands Viberti and Cardi and the French company Fruehauf. In May 2017. The Wielton 

Group acquired the German company Langendorf, thereby expanding its range of products, among others. with 

specialised vehicles for transporting glass and precast concrete elements. The acquisition of Lawrence David in 

September 2018 made it possible to enrich the Group's offering with further unique vehicles. Particularly 

noteworthy are home delivery bodies and pillarless curtainsider trailers. In turn, the acquisition of Guillén 

Desarrollos Industriales in 2021 enabled the Group to expand into another important market, Spain. 

 

 


