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Wielton Group with sales growth in Poland, Spain and Italy  

in the first half of 2025 

 

• In the first half of 2025, the revenues of the third largest manufacturer of semi-trailers, 

trailers and car bodies in Europe amounted to PLN 1035.1 million compared to PLN 

1137.0 million a year earlier. 

• In this period, the Wielton Group sold 7,563 vehicles compared to 7,877 units (a decrease 

of 4% y/y), maintaining a strong position in most strategic markets in Europe. 

• In the period from January to June 2025, the Group's net profit amounted to PLN -104.7 

million compared to PLN -40.6 million a year ago. 

• The Group's EBITDA after the first six months of this year amounted to PLN -29.7 million 

compared to PLN 20.2 million a year earlier. The EBITDA margin was at the level of -2.9 

percent compared to 1.8 percent in the same period of the previous year. 

• The issue of ordinary bearer shares of series E and F made it possible to obtain a 

recapitalization in the total amount of PLN 77.5 million. 

• In the first half of 2025, the Group introduced a new, standardized EVO curtain trailer to 

its portfolio. 

• In May 2025, Wielton Defence obtained a concession from the Ministry of Interior and 

Administration allowing for the production and trade of products and technology for 

military or police purposes. 

• The Group is focused on increasing operational efficiency and strengthening its market 

shares.  

 

 

"The European TSL industry operates in a complex environment. While we are seeing signs of 

stabilisation and first increases in some countries, the sector continues to face challenges stemming 

from, among m.in other things, economic instability and legislative changes.  In the second quarter of 

this year, impaired financial liquidity had a negative impact on our supply chains and production 

efficiency. Therefore, we focused our activities on areas that ensure a quick cash flow. In addition, in 

order to improve management and control processes, we have started optimizing and partially 

reorganizing the Group's structure. I am convinced that all our activities and steps taken will contribute 

to improving the situation of the Wielton Group in the coming months.  – said Paweł Szataniak, 

President of the Management Board of the Wielton Group. 

 

In the uncertain market environment of the first half of this year, the sales volume of Wielton Group's 

products amounted to 7,563 units, compared to 7,877 units a year earlier, maintaining positions in 

most key European markets. The Group's revenues amounted to PLN 1,035.1 million compared  

 



 

 

 

  

 

to PLN 1137.0 million a year earlier, which means a decrease of 9% y/y. EBITDA amounted to PLN -29.7 

million, compared to PLN 20.2 million a year ago, with an EBITDA margin of -2.9 percent compared to 

1.8 percent a year earlier.  

 

On the French market, which was reduced by more than 13 percent, with a share of 18.9 percent, 

Fruehauf maintained its first position. In the period January-June 2025, the Group maintained the sales 

volume at the level of 1426 vehicles (a decrease of 0.3 percent y/y), recording a 4.5 percent y/y. lower 

total sales revenues at the level of PLN 213.1 million. In the first half of the year, Fruehauf continued 

to work on the intermodal semi-trailer. 

 

In Poland, where the market for semi-trailers and trailers grew by 4.1 percent year-on-year, Wielton, 

Langendorf and Fruehauf ranked third, recording an increase in shares to 14.0 percent from 13.0 

percent in the first half of 2024. The sales volume of the Wielton Group in Poland increased by almost  

13 percent to 2043 units. Total sales revenues from the Polish market amounted to PLN 245.9 million 

compared to PLN 249.9 million a year earlier. In the first half of this year, Wielton S.A. implemented  a  

new, standardized Wielton EVO curtain semi-trailer to its portfolio, as well as new vehicle models 

dedicated to the Scandinavian markets in the form of a universal curtain semi-trailer, a container semi-

trailer and a construction tipper semi-trailer. 

 

On the British market, which was almost 20 percent larger year-on-year, Lawrence David's shares 

increased to 6.2 percent, which allowed it to move up to the 4th position on the market. The Wielton 

Group sold 1003 vehicles in the United Kingdom (almost 17 percent less year-on-year), generating PLN 

147.2 million in total sales revenues, compared to PLN 156.6 million a year earlier. 

 

In Germany, where the transport sector was under strong pressure in the first half of this year due to 

rising costs and an increasing number of bankruptcies, the market for semi-trailers and trailers shrank 

by almost 20 percent year-on-year. In fifth place in this country with a share of 2.7 percent were 

Langendorf and Wielton GmbH. Customers registered 566 vehicles of these brands in this period, 

which is 15.5 percent less year-on-year. In total, the Wielton Group sold 637 vehicles on this market  

(down 11.7% y/y), generating PLN 107.4 million in total sales revenues compared to PLN 127.6 million 

in the first half of 2024. 

 

In the countries of Central and Eastern Europe (CEE), where the industry is struggling with a decrease 

in contract rates and a shortage of drivers, a slight growth of the market was recorded in the analyzed 

period (by 4 percent y/y). Wielton's shares amounted to 5.7 percent, keeping it in the fifth position on 

the market. In total, the Group sold 650 vehicles there, which is almost 23 percent less year-on-year, 

achieving total sales revenues of PLN 74.5 million compared to PLN 99.5 million a year earlier.  

 

On the Italian market, Viberti, Fruehauf and Guillén ranked fifth with a share  

of 7.5 percent.  With the growth of the market in Italy by almost 8 percent year-on-year. In the first 

half of 2025, the Group sold a total of 726 units in this country, which is more than 25 percent year-

on-year. Total sales revenues from the Italian market increased by almost 19 percent year-on-year. to 

PLN 82.1 million. 



 

 

 

  

 

In Spain, where the market remained at a similar year-on-year level in the period January-June 2025,  

growing by 2.3 percent year-on-year, Guillén ranked seventh with a share of 2.9 percent.  

 After six months of this year, total sales revenues in Spain amounted to PLN 33.6 million, compared 

to PLN 28.9 million a year ago. In the period January-June 2025, Guillén worked on expanding its 

portfolio with a new model of  a container trailer with a tipper and a moving floor system. 

 

Subsidies and subsidies implemented under the Agriculture 4.0 program have resulted in an increase 

in farmers' interest in new equipment. The Polish agricultural trailer market grew  

by more than 33 percent year-on-year, and Wielton Agro maintained its 4th position in the country 

with a share of 6.3 percent. In the first half of 2025, out of 7,563 vehicles sold by the Wielton Group, 

435 units were Wielton Agro agricultural trailers, which means an increase of over 26 percent in sales 

of the company's products compared to the first six months of 2024. Revenues from the sale of vehicles 

of this type amounted to PLN 38.6 million compared to PLN 31.3 million in the January-June 2024 

period.  

 

 

### THE END ### 
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About the Wielton Group: 

 

The Wielton Group is one of the three largest manufacturers of semi-trailers, trailers and car bodies in Europe 

and the twelve largest manufacturers in this industry in the world. The mission of the Wielton Group is to create 

and deliver the best transport solutions for business. The Group's activities are based on four key values, which 

include: a community of values and purpose, diversity, local presence and cooperation. Within the entire Group, 

there are currently about 3.4 thousand outsourcing employees, with the largest number of outsourcing 

employees, as many as 1.9 thousand people (outsourcing), working in the plants in Wieluń.  

 

The parent entity in the Wielton Group is Wielton S.A., listed on the Warsaw Stock Exchange  

. The Group's strength is its consistently implemented strategy, based on organic growth and acquisitions. In 

2015. The Group acquired the leading Italian brands Viberti and Cardi and the French company Fruehauf. In May 

2017, the Wielton Group took over the German company Langendorf, thanks to which it expanded its offer, 

among m.in others, to include specialized vehicles for the transport of glass and precast concrete elements. The 

acquisition of Lawrence David in September 2018 allowed the Group to enrich its offer with further unique 

vehicles. Particularly noteworthy are home delivery bodies and postless curtain trailers. In turn, the acquisition 

of Guillén Desarrollos Industriales in 2021 made it possible to expand the Group's operations to another 

important market – Spain. 


